idéobain

5th Bathroom Exhibition

Paris  -- Porte de Versailles

9th to 14th February open to the trade

12th to 14th February open to the general public

Revisiting the bathroom

 In the domestic universe, the bathroom occupies a place all of its own.  An intimate space for reflection. It is a box where one can refresh oneself, a place of well being that is separate from normal activities. Ever more attention is also being devoted to its fittings and furnishings. It is a place that calls for expertise in various areas and where such expertise and professionalism are the keys to a successful project. In old dwellings it is a room to be updated, whilst in new homes it is somewhere to be reinvented. Nothing stands still in the bathroom, which is a place for both technical and aesthetic innovations. 

Every other year, idéobain serves as the creative showpiece for a sector that is a fountain of activity. Forward looking and original in its positioning, the show is full of energy. Despite a subdued economy, all the leading brands have remained loyal to the show in order to meet the professionals and to present their latest new products and collections to private individuals.

Focused on creation and the highlighting of upcoming trends, idéobain provides a comprehensive panorama of the universe of the bathroom. The show guides those planning projects and the professionals through its numerous special events and provides a clear view of all parts of the market. The bathroom is constantly evolving, -- so now is the time to revisit it.
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1 idéobain, know-how and making known

The 5th idéobain confirms the original and creative positioning of the show. An initiative of the AFISB (French bathroom manufacturers’ association), the event has one again confirmed its position as a The major international event.

Focusing on the values of innovation and service, the show’s 32,000 m2 provide a rich and comprehensive overview of the universes dedicated to well being: sanitaryware, taps and fittings, bathroom furniture, radiators and towel dryers, as well as accessories and decoration, Turkish baths, spas and saunas…

Know-how

The main players in the bathroom and well being worlds have returned once again: Villeroy & Boch, Grohe, Allia, Leda, Selles, Delpha, Decotec, Duravit, Hansgrohe, Geberit, Ambiance bain, Lido, Thg, Teuco, Dornbracht, Vitra, Sfa, Kinedo, Hansa, Nobili, Sas, Burg, Matki will all be back at idéobain in Paris to present their latest collections.

The best of European know-how will be on show with a strong presence of leading Italian designer brands such as Fantini, Cristina, Oasis, Vismara, Ritmonio.

The universe of well being, which is so intimately connected with the bathroom, will also be a strong presence with Clair, Azur, Teuco, Aquaviva, Prestige Sanitaire, Better Stand, Effegibi once again exhibiting in the spa sector.

idéobain establishes Paris’s position in the bathroom industry. It is a success that stems from the way this event shows the way rather than simply being a display of products. It acts rather as a catalyst for creative movements and the inspirational ideas that direct the design of the bathroom of today.

Making known

The show has always been committed to forging links between creation, the professionals and the general public. The elegant and airy set design and the numerous events that it hosts reflect this. And this year the show has a new visual identity, a new communications campaign and a revised web site in support of its élan.

Part dream, part pragmatic means for realizing such dreams, the show offers the tools needed to apply and direct the efforts of the bathroom industry. 

Creation, recreation, recreation

Creation is what the Hotel Bathroom Prize is all about. This year it has gone to matali crasset who has reworked the bathroom as a room with a bath.

Creation and recreation fuse in the unique trail offered by ModeDeBains. This is atrends show focusing on the theme of renovation and it serves as a real mine of ideas for individuals and professionals in search of inspiration.

Recreation because more than ever the bathroom is associated with the universe of decoration and well being. Demanding and original aesthetic solutions, innovative materials and technical solutions promoting fitness and relaxation, the show is an ever fresh fountain of discoveries.

Thinking sustainably

A bathroom is an investment that calls on numerous trades and forms of expertise. It is long term and practical.

Forward looking, in conjunction with MatériO*, the show is featuring highly innovative materials in a gallery specifically devoted to them, alongside all the traditional bathroom materials.

Concrete, individuals planning projects are invited to come and meet fitting professionals in a dedicated space. With advice like this, they are certain to make the right decisions.

Pragmatic, the new AFISB restricted mobility trail will feature all the solutions designed to make the bathroom more accessible to the elderly or the handicapped.

The also show continues to explore the full array of sustainable solutions for a bathroom that is ever more economical in its use of water and friendly to the environment.

*see attached sheet

2 In a subdued market, the unity of the profession and the quality of the products and services point the way to the recovery

The bathroom market has not escaped the crisis. All sectors of the industry are affected. 

The 5th idéobain, however, offers reason for hope in the future.

In fact, although there have only been 350,000 new building starts, the indicators for the building market are encouraging, with price falls contributing to increasing numbers of transactions.

In addition, the responsiveness of the manufacturers, who have been able to adapt their production, whilst conserving commercial resources, specification, product marketing and innovations means that they today have the resources to overcome the crisis and to continue to deliver a high level of services.

Above all, the vital new standards being applied to the bathroom, whether it be for accessibility or the environment, continue to be a tremendous engine for development.

3 ModesdeBains, a aisle of trends and inspiration
ModesDeBains is the only space of its kind in Europe and symbolizes the original nature of the show. 

Developments, news products and fitting solutions are explored through thirty bathroom sets designed by the manufacturers following style guidelines laid down by Daniel Rozensztroch, the style consultant.

Working with the 2.26 Agency, Daniel Rozensztroch has focused on the problems of renovation by selecting the bathrooms of four architectural archetypes for a fresh treatment.

Before-After

The evolution of the bathroom over time and through styles. 

When one enters a house or an apartment for the first time one often walks into rooms that have not been changed since it was built and which no longer reflect modern tastes and lifestyles. We have used this situation as our starting point by conceiving four bathrooms that represent a specific era and place: a turn of the century apartment, a period detached house, a 50s apartment and an 80s apartment.

How can these rooms be reinvented in a contemporary spirit, taking into account  needs, desires and a feeling of comfort, without losing their style or hiding their personality?

Each of these bathrooms is presented in its original condition by means of large panels displaying a mix of photos, material samples, accessories, colours --  a selection of fragments from the eras to which they refer. Elements evoking one of the four themes chosen by the manufacturers will be used to create bathroom sets revisited in the spirit of today.”

Daniel Rozensztroch

A turn of the century apartment

The cramped toilet of a turn of the century apartment moves into the bright light of a proper room, which retains period elements as a counterpoint to the latest fittings. A mix of luxury and refinement. The quotations from the architecture of the past engage in a dialogue with an immense shower or an ultra contemporary tub placed in the middle of the room. Pure, high tech materials such as glass, stainless, resin or Corian® are combined in a harmony of grey, black and white.

The period detached house

In the period stone house the small first floor family bathroom presents a clever front and exploits the full potential of new fittings: corner tub or shower, basins and shelving units, radiators and towel dryers in the form of elements that are both practical and aesthetic.

The 50s apartment

Modern comfort reigns in the 50s apartment and carte blanche has been given to integrate fantasy and play with mixtures; colours on the walls, ceramic floor tiles, and sanitaryware that exudes the spirit of the age but with purer lines.

The 80s apartment

Finally, the functional but charmless bathroom of the 80s apartment gains new warmth through the introduction of environmentally friendly materials and surfs a green wave of pale wood, stone or slate to create a natural environment, whilst the fittings address current problems such as energy saving, water recycling, flow regulation…

4 Creation rewarded

a. The Hotel Bathroom Prize 2009

The reason for creating a prize for hotel bathrooms is that it is here that much new ground is being broken and there is a wealth of creativity. Hotels often anticipate the needs and expectations of the people who use them. These places of transit both share and provide models for tomorrow. Often created by leading architects and designers, the hotel bathroom is a place for reflection and new ideas, and as such it deserves to be honoured.

Andrée Putman (2002), Terence Conran (2004), India Mahdavi (2006) and Christophe Pillet (2008) have already received the idéobain award. This time it is the work and the research of matali crasset that have received recognition in the form of the 2010 Hotel Bathroom Prize.

matali crasset: questioning the validity of the codes in order to move beyond them matali crasset is a key figure in contemporary design, to which she takes a comprehensive approach. Born in 1965, she trained as an industrial designer, graduating from the Atelier – E.N.S.C.I.  After beginning her career with Denis Santachiara in Italy and Philippe Starck in France, she set up her own studio in Paris in a former printing works at the heart of Belleville. It is here, amidst children and neighbours, that she creates her projects.

Her ideas are never intended to simply improve the existing but rather to develop, without rushing, types organized around such principles as modularity, reticularity… Her work consists of searching for new organizing principles and in formulating new logics for living. She defines this research as working towards the contemporary.

Constantly on the look out for new territories to explore, she collaborates with eclectic universes from crafts to music, from the textile industry to fair trade as she creates set designs, furniture, architecture, graphics and collaborations with artists…

In 2003, when she undertook the interiors of the Hi Hotel in Nice, she naturally proposed a new way of living with a hotel. She was involved in the creation of the furniture and in producing a different design for each of the bedrooms and bathrooms (the bath tubs were specially manufactured by Aquamass). The result is a genuine laboratory for life where intimacy blends with social interaction and the exterior mixes with the interior. This reflection on the universe of the bath continued in the same year with an installation at the Cologne furniture show created for Dornbracht. ‘Update / 3 Spaces in one’ provides a new, futuristic and poetic interpretation of the bathroom conceived as a vast space for regeneration.

Hi soon, the bathroom becomes a room with a bath

For idéobain, matali crasset will express her latest thoughts on universe of the bathroom by drawing on future Hi hotel projects.

“This project is the result of my thinking about the bath undertaken for the Hi hotel.

The radical nature of the bathroom choices for the Hi hotel lies in the use of open rooms, in order, on the one hand, to offer more space, and, on the other, because our relationship with the body has evolved and we no longer feel bound to conceal our bodies in intimate spaces.  This in turn allows further scenarios to be envisaged and to play with the limits of intimacy.

Hi.soon is an extension of the indoor terrace bedroom: the concept is based on the idea of having nothing against the wall but of inhabiting the central space by positioning the various functions so that they can be accessed from all sides for greater fluidity. The sanitaryware – a basin, a shower, a tub – are placed as if on a stage, and are magnified by the presence of wood, which counterbalances the purity of the resin. The terrace invites an informality that loosens domestic codes.

The bed takes it natural position at the end of this platform. It is both a bed and a bath room.

The structure, in the style of a garden greenhouse, is built out of woven chestnut, a natural, water resistant material. It carries the lighting: fluorescent tubes and 2 hanging lights, and it supports fabrics or other partitions that may be temporarily deployed.

The hotel room consists of a module placed end to end.

The water connections – in and out – are installed in the floor.

These modules are raised and can be connected very easily on installation.

Hi.soon is also a way of talking about my collaboration with Patrick Elouarghi and Philippe Chapelet, the owners and people behind the idea for the Hi hotel. I am currently working with them on two projects, the Dar’Hi, a 12 room guest house ion Nefta, Tunisia and the HI.matic, an accessible hotel in Paris in the Bastille quarter.”

matali crasset 

B. The show awards, focus on materials and accessibility
Each idéobain is an opportunity to acknowledge creation and innovation.

The talents of the brands combined with those of designers will receive recognition through 8 awards chosen by a jury of professionals.

The design award

The technical innovation award

The best looking ModeDeBains set award

The best ModesDeBains solution 

The green innovation award

The jury’s favourite

And, new this year, an award for the finest material and a special ‘accessibility’ award launched by the AFISB, which is working on the creation of a ‘Bien vivre’ label.

5. What’s going on at idéobain, all the 2010 events

a. The materials space gives physical form to ideas

Idéobain 2010 features a space laid out by François Muracciole entirely dedicated to materials.

The ‘materials gallery’ is a special area entirely given over to the producers of marble, tiling, mosaics, terracotta, stones, wood and all kinds of materials for the bathroom.

In collaboration with MateriO it offers a preview of a score of astonishing materials for the bathroom whose technical characteristics render them particularly suitable for it (resistance, eco-design, compatibility with water). They’re there to look, touch and use.

Atypical and unusual, these materials, although not new as such, have never been seen before in the universe of the bathroom, which represents a new field of application for them. They are taken from the MateriO library and reveal to the idéobain public how they might be used in new ways. Presented in a simple and accessible way, on 30 x 30 cm panels, backed up with explanations and their technical characteristics, each material lists its producer, making the space a real starting point for innovative research into new industrial applications.

B. A centre of expertise and advice for the general public

idéobain hosts a meeting point for bathroom designers and installers, on the one hand, and private individuals, on the other, as part of its mission to bring professionals and the general public together.

Experts based in this space will be on hand to offer concrete advice and suitable solutions to members of the public in order to help such individuals to adopt the right approach to renovating their bathrooms.

Allow yourself to be guided whilst creating the bathroom of your dreams. This technical space requires specialist expertise and groups of different tradesmen who know what they are doing. They will be on hand to talk to you at idéobain.

b. The AFISB restricted mobility trail for bathrooms offering improved access for the elderly and the handicapped

In order to help persons with restricted mobility achieve greater independence, idéobain is laying out a trail dedicated to their needs in response to an AFISB initiative. This is a growing problem as our populations age and we want homes suitable for different generations. When building or renovating one needs to think about all the solutions that will allow us to live our lives over the long term. The fitting out of bathrooms also needs to comply with new standards, where hygiene and comfort are now combined with accessibility.

Paris, 22nd September 2009 

Organized by Reed Exhibitions, the world’s leading exhibition organizer, idéobain is an AFISB (the French bathroom manufacturers’ association) event. idéobain 2010 is being staged in conjunction with interclima+elec, the energy efficiency for buildings show. 

To learn more, go to the show’s official web site to find out all the practical information: www.ideobain.com
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